Key Consumer Indicators by ifs vol.2

Key Consumer Indicators by ifs vol.2
Re-commerce(JJN7 ) CRET D HEETE]
TILR—MNEBAZCHLEIND AL COBKICTEEAD L,
FRERET7YIaAVIRAT LRSI YT T« VIRRESE1JI)V—7 IkRE (marketing@ifs.co.jp)
FTCAXA=IRMAICTHELIAHF TV,

BIRe-commerce(DUNY7UEH)ICEAT I HEEFEI DL R—hZE
5 CHEERRLE) [CTBALED,

HHAHR &F B =

SR GUH

£ Frousp T

URL

e

CHEUFEROUH < EI1>

B E oz

TEL

FAX

ST EHE

<JILR—tRE>
MR- FER(20-301%. 40-601%) BT —%. DU T TUFIAE JEFBERNT—5
-A4/5TR—
-PDFT—%A&

WESAS BFELIPYIIVIRT LGRS
=TT RS —T IRA % marketing@ifs.co.jp

http://www.ifs.co.jp
ifs

itochu fashion system co. ltd.



	スライド番号 1

	Text1: 
	Text2: 
	Text3: 
	Text4: 
	Text5: 
	Text6: 
	Text7: 
	Text9: 
	Text10: 
	Text11: 
	Text12: 
	Text14: 
	Text15: 
	Text16: 
	Text24: 
	Text25: 


